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Resumen. El objetivo de esta investigacion es analizar el efecto de la
experiencia emocional de compra del consumidor en la percepcidn
de los beneficios y en la reputacion corporativa.

Este estudio se aplicd a una muestra no probabilistica a través de una
encuesta distribuida proporcionalmente entre las principales tiendas

departamentales de Chile y México.

Abstract. The aim of this research is to analyze the effect of the
consumer’s emotional buying experience in the perception of
benefits and corporate reputation. This study was applied to a non-
probabilistic sample by means of a poll that was proportionally

distributed among the main department stores in Chile and Mexico.
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