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Resumen. El propósito de este estudio es probar cómo las campañas 

de crowdfunding basadas en recompensas cumplen su meta al 

adoptar constructos teóricos de dimensiones de capital social: 

estructural, cognitivo y relacional.  

 

Abstract. The objective of this paper is to demonstrate how reward-

based crowdfunding campaigns accomplish their goal by adopting 

the theoretical constructs of social capital dimensions: structural, 

cognitive, and relational. 
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